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Dear members of the assembly of the Asian Forest Cooperation Organization, observers and

partners, year 2021 is a challenging time as we celebrate our third founding anniversary.

Covid 19 pandemic has affected our activities at the regional and at the country level. But this

should not in any way discourage us in achieving our planned activities and regional

commitments. I especially thank our member countries for making extra effort to complement

the potential gaps in the implementation and monitoring of project activities through virtual and

in-person site visits including more frequent consultation with the secretariat.

It is of great pleasure to report to you that we had successfully secured commitment from our

major donor, the Korea forest service an amount of $4.1 million for our 2022 projects subject to

the approval of the assembly this coming October 2021. We have also requested for a December

2021 donors meeting in order to facilitate project implementation for the following year.

We have participated in major global discussion on forests; the International Day of the Forest

Celebration of the Food and Agriculture Organization and the United Nations Forum on Forests.

We will actively participate in the 16th session of the United Nations Forum on Forests this April

26-30 2021 including our side event on April 29th entitled “Progress of AFoCO Member Countries

on the United Nations Strategic Plan on Forests Implementation and its Contribution to the

Attainment of the Global Forests Goals, in Partnership with National Institute of Forest Science

of the Korea Forest Service”.

We will participate in the upcoming P4G Summit in Seoul on May 30-31 2021, (partnering for

global green growth 2030) a multilateral summit on the environment hosted by the Republic of

Korea that aims to unite heads of states, CEOs of the private sector and civil society leaders to

be a major acceleration moment for P4G. Our side event entitled “Forest-Based Solution-a Path

to Building Back Better “ will be participated by international partners, private sector and NGOs.

In this event we will be launching our landscape partnership Asia for Asian drylands and

drought prone areas as we expand our partnership and fund mobilization.

We will continue to invest in capacity building program as planned but will have to make some

virtual arrangements due to Covid 19 and the limitations in our regional education and training

center. Despite this situation we were able to successfully conclude the training program on

project development attended by 46 participants from member parties. We have another one on

climate change slated for this May 2021.

Despite the challenge brought to us by the Covid 19 pandemic, we should take this year 2021 as

an opportune time for AFoCO and member parties to reflect , as we focus our goal in the

upcoming global declaration and events; the 2020-2030 UN Declaration of Ecosystem

Restoration , 2020-2030 Global Biodiversity Framework in Kunming, China this November 2021,

and the 2021 United Nations Climate Change Conference also known as COP26 in Glasgow UK on

November 1-12, 2021 , as well as the submission of the nationally determined contribution 2020-

2030.

As a formal regional body, we, at the AFoCO secretariat and its member parties will stay

committed to provide the bridge in order to enhance cross sectoral cooperation and broaden

coordination among member parties and our partner institutions on the management of forests

for the sustainable production of economic goods and ecosystems services, biodiversity

conservation and climate change mitigation and adaptation.

Mabuhay!

Message of Mr. Ricardo Calderon 
Executive Director
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Overview
AFoCO Social Media Campaign 2021

In commemoration of the entry-into-force of the AFoCO Agreement on 27 April 2018, the
Secretariat launched a social media campaign in 2021. The social media campaign offers the
potential to reach out to more stakeholders and engage wider participation, particularly in
the Covid 19 pandemic.

Objectives of the social media campaign

a. Commemoration of the AFoCO Day
b. Sharing AFoCO activities in the members of AFoCO
c. Raising awareness on organization’s works and their contribution to the global

goals
d. High-level support and engagement for AFoCO’s activities

The media assets and materials produced for the campaign
are collected primarily from the parties and secondarily from partner organizations.

a. Video messages from the Representatives to the Assembly
b. Written messages of support and photos of the contributors from the Parties,

Observer, and partner organizations
c. Photos or videos of AFoCO projects collected and edited into a slideshow.

Campaign time period

30 days, 27 April 2021 ~ 26 May 2021

Social media platform

Facebook, Instagram, Twitter

Total 149 posts

Facebook
54 posts

Twitter
51 posts

Instagram
44 posts
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4508

Engagements 

203

Followers

28732

Post Reaches

192

Page
likes

Page Response

Posts reach average
958 users per day

Posts get average 
150 engagements per day

114% Increase in 
follower numbers

392

Page
views 2272

Reactions 

Posts get average 
76 likes per day

Facebook Post Report
April 27, 2021 – May 26, 2021

89

Comments 

Posts get average 
3 comments per day

101

Shares

Posts are shared
average 3 times per day
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APRIL –MAY, 2021
PAGE LOG: April 27, 2021 –May 26, 2021Facebook

April 27, 202101
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April 28, 202102
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April 29, 202103
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April 30, 202104 May 1, 202105
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May 2, 202106 May 3, 202107
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May 4, 202108 May 5, 202109
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May 6, 202110
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May 7, 202111 May 8, 202112
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May 9, 202113 May 10, 202114
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May 11, 202115 May 12, 202116
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May 13, 202117 May 14, 202118
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May 15, 202119
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May 16, 202120 May 17, 202121
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May 18, 202122
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May 20, 202124May 19, 202123
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May 22, 202126May 21, 202125
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May 23, 202127
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May 25, 202129May 24, 202128
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May 26, 202130
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APRIL –MAY, 2021
PAGE LOG: April 27, 2021 –May 26, 2021Instagram
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APRIL –MAY, 2021
PAGE LOG: April 27, 2021 –May 26, 2021Twitter

April 27, 202101

April 28, 202102
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April 29, 202103

April 30, 202104

May 1, 202105
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May 2, 202106 May 4, 202108

May 5, 202109

May 3, 202107
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May 7, 202111

May 6, 202110

May 8, 202112
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May 9, 202113

May 11, 202115

May 12, 202116

May 10, 202114

May 12, 202116
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May 13, 202117

May 15, 202119

May 14, 202118
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May 16, 202120 May 18, 202122

May 17, 202121

May 19, 202123

May 20, 202124
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May 21, 202125

May 24, 202128May 22, 202126

May 23, 202127

May 25, 202129
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May 26, 202130
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